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We believe that we have a strong
brand identity for Mango Sip, especially
in semi-urban and rural markets.

One of our key
strengths is the
ability to understand
consumer preferences.
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primary focus on mango fruit. Cur mango fruit

drink, 'Mango Sip' is focused to semi-urban and rural
markets, {Source; Evvomaniter Report), We have launched two
new brands, Frults Up’ (fruit and carbenated fruit drinks in
different flavors) and ‘Manpasand ORS' (fruit drink with energy
replenishing qualities). ¥We are also in the bottled water
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Wf. are a fruit drink manufacturing company with a

segment with our 'Pure Sip’ brand.

Our products are available across 24 states in India and the
combined installed capacity for our manufacturing facilites is
40,000 Tetra Pak Cases and 65,000 PET Bottle Cases per day
for fruit drinks; and 15,000 PET Bottle Cases per day for

carbonated fruit drinks.

We believe that our ability to understand consumer preferences
and the fruit drinks market in India; and our wide distribution
necwork, allows us to develop and launch a competitive
portielio of fruit drink products and carbonated fruit drinks,
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